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With Its Beatles-Themed Lounge In Las Vegas,
Cirque du Soleil Starts A Revolution In Club Design
By Robert Cashill

I you need is love. And now, there is more to Love.
The Beatle-maniacal experience started by Cirque du Soleil’s Love and its top-
selling soundtrack CD has now been spun off into a club, the Revolution Lounge,
which adjoins the production (covered in the August 2006 issue of Live Design) within the
Mirage Hotel and Casino in Las Vegas. The evolution to Revolution was, in a way, a simple
one, explains Cirque senior director of creation, Jean-Francois Bouchard. “The Beatles reflect
the two concepts: love and revolution,” he says. “If you look at the word ‘revolution’ in reverse,
you see the word ‘love’ spelled out. That little fact had a strong influence on us.”

So strong that the Cirque design team paid homage to it, with wall-sized letters that separate
the Abbey Road Bar, the entrance point into the club’s other spaces, from the casino. The word
“Revolution” is spelled out in massive, 10'x50" letters big enough that people can sit on them,
Read in reverse, the word “love” emerges from the other letters, and the concept is reinforced
by the inscription of Beatles song lyrics about amour on another luminescent wall. Already, the
Beatles Revolution Lounge, the first 24/7 club environment Cirque has designed, represents a
break from the tried-and-true Hard Rock Café or rock museum treatment. Furthermore, the
lounge moves away from anachronistic moving-light fixtures and other club standards to tell
the story of the group in a more abstract, Cirque fashion—one that stresses communal interac-

all built around Beatles

tion and technological interactivity at a level no other nightspot is at
music, as well as the music that inspired them or has been inspired by them.

Beyond the bar, patrons will find enough Beatles-suggestive entertainment to keep them
busy seven days a week. The diamond-shaped Revolution Lounge itself is the imaginative
byproduct of the crash of one of Lucy in the Sky’s precious gems into the club, and sparkles
with an entrance ceiling made of 35,000 pieces of glinting and glittering pieces of custom-cut
dichroic glass. The magical mystery tour, where psychedelic-era décor gets a contemporary
finish, continues with a “Yellow Submarine” museum wall placed behind the bar; the 75'-long
by 12'-high volumetric wall has four portholes cut into it, where projections of The Beatles
and other video media play in the light and shadows with a three-dimensional vividness. Rep-
licating the real-life Abbey Road that is adorned with messages from fans on the fence outside
Apple Studios, there are seven interactive tables in the steel-paneled, diamond-like lounge,
where patrons can draw and scribble onto the glass surfaces with their fingers. The drawings
can be erased by hand, but the best are picked up by characters called “Consuls,” two per table,
who turn them into graffiti and project them onto the lounge’s central column. Even the unisex
restrooms get into the act, as they are situated around a centralized circular washbasin placed
beneath a scalloped chandelier also constructed from dichroic glass.

Development of the Revolution Lounge, which has capacity for 400 patrons and opened
this past December, began in March 2005. Putting it into motion was a little help from some
of Bouchard collaborators, including architect Stephanie Cardinal of Huma Design; light-

ing designer Nol van Genuchten; Sakchin Bessette, creative director of Moment Factory,
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